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he Front Line Warriors — the Doctors, have stood strong in the Covid-19 pandemic

and have helped the nation to overcome the crisis and sustain. Use of mask and PPE

kits at several occasions, increased the challenge of the Doctors as they relentlessly
fought to ensure the nation remains healthy and safe.

However, those Doctors who were unable to suffice the challenge of technology in
healthcare had to give up on their practice. Information Technology is there to stay in
the New Normal for the Healthcare sector and the globe continues to fight the COVID-19
Crisis.

Though the generation of Vaccine has brought relief, the Virus is here to stay as new
variants of the same are emerging in several parts of the world.

Thus, one of the necessities in the current scenario is providing healthcare services taking
into consideration the COVID-19 Crisis, i.e. as far as possible touch-less treatment through
Telemedicine.

Information Technology plays a pivotal role in delivering touch-less healthcare treatments
through Telemedicine. It is thus, the need of the hour that Doctors and Healthcare support
staff get in tune with the using of Information Technology in the daily practice.

Telemedicine has been in immense use during the pandemic for treating cases other than
those impacted by COVID-19. Online treatment session using video interactions, sending
of images of infected patients across media like mail, Whatsapp, ect, use of Online
Payment modes, use of Online Consultation, Online Prescription, and Analyzing Data of
patients records through EHR (Electronic Health Records) are here to stay. Thus, using



technology cannot be avoided. Further, patients prefer Telemedicine consultations due
to the fear of COVID-19. Doctors who are able to provide Telemedicine consultations are
surviving the New Normal challenges laid down by COVID-19.

ITCON 2021 is a flagship event organised jointly by TIMSCDR and AMC and provides a
common platform for Medical and IT professionals to get together and discuss and
deliberate on how both sectors can work in the New Normal brazing out the challenge of
the pandemic.

The workshop — “Virtual Clinic in times of COVID-19” is in line with the current situation of
the pandemic. Creating our own Website to get in touch with patients virtually, booking
appointments and accessing patient record through a secured website will be part of the
workshop session.

Doctors Workshop “Virtual Clinic in times of COVID-19”, is a salutation and a way to gratify
to all our Front Line Warriors, our Doctors, for their efforts in providing us healthcare
services and for standing strong during the COVID-19 Crisis.
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OVID-19 has made our healthcare service providers - Front Line Warriors,

who have fought the crisis successfully in the most challenging times of

the pandemic and have also given precedence to a New Normal way of
treatment — Telemedicine.

Though Telemedicine is not new, however it has evolved over the ages and now
is here to stay. Information Technology is used more extensively in Telemedicine.
Several technologies are a part of Telemedicine. It is essential for the Healthcare
worker to get acquainted to using these technologies.

Having a Virtual Clinic — a Website, in the current times of the pandemic is very
essential. People look for treatment online. If the Doctor does not have a Website
it will be difficult for a patient to approach them, resulting in losing a patient. The
Virtual Clinicis a window to the actual physical practice of the Doctor but virtually.
Further, the Doctor can provide necessary treatment and consultations, through
the Virtual Clinic, as long as the patient does not have serious life threatening
issues.

Virtual Clinics work as the normal physical clinics, the patients can book Online
Appointments, share their Health Records, Receive Online Consultations and
make Online Bill Payments.

Virtual Clinics are also a source of healthcare information based on the Doctors
speciality and proven and provided by the Doctors themselves. Virtual Clinics
are seamlessly connected to Social handles like Facebook, Twitter and Instagram
which provide means of healthcare engagements for the patients.

Virtual Clinics are the New Normal in healthcare amidst the COVID-19 scenario.
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Virtual Clinic in times of
COVID-19

In the face of a surge in cases of Corona Virus disease 2019 (COVID-19), physicians and
health systems worldwide are racing to adopt virtualized treatment approaches that
obviate the need for physical meetings between patients and health providers.

The COVID-19 outbreak has placed the National Health Service under significant strain.
Social Distancing measures were introduced in the UK in March 2020 and Virtual
Consultations (via telephone or video call) were identified as a potential alternative to
face-to-face consultations at this time.

COVID-19 is breaching the barriers to virtual health care faster than anything in history.
Telemedicine in healthcare
What is telemedicine?

Telemedicine is the remote communication of information to facilitate clinical care. It is
the practice of medicine using technology to deliver care at a distance. A physician in one
location uses a telecommunications infrastructure to deliver care to a patient at a distant
site.




Benefits of telemedicine

Saving cost of transportation ad travelling times
Online Consultation without leaving our workspace:
Safe online consultations for children and elders
Easy access to Specialists on the online platform
Safety from Catching a New llIness

Avoiding the hassle of Waiting Room

Access to Better Healthcare

According to Statista, the market size for Telemedicine in India from 2010 to 2019, with
estimates until 2025 are shown in the graph below.
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Statistica - Use of Telehealth across age group and gender can be seen the graph below
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Virtual Clinic using TeleMedicine
What is virtual clinic?

A virtual clinic is a planned contact by the Healthcare Professional responsible with a
patient for the purposes of clinical consultation, advice and treatment planning. A virtual
clinic or shortly VCis a computerized environment created by health care specialists in the
purpose of providing clinical services including online - advising, consultation, diagnosis
and prescriptions. It includes video and voice calls or video conferencing. Virtual Clinic
provides a face to face and trustworthy connection between patient and health care
provider to aim better health care services. (elpidacare.com)

DocOnline Website
There are several Applications available online. DocOnline is one such easy to use Virtual

App for consultations through video, audio and chat. It provides preventive healthcare
and helps to connect with doctors at the earliest in the hour of need.

DOCOI‘“IHB WowliWarks  Foebusiosss  WhAWeTwst Abtts By  Legh | Dowsend e )
—
~—

Talk to a Doctor
Within Minutes

Access Top Doctors for Online
Consultations from Anywhere, Anytime
through VIDEQ/PHONE or CHAT

DocOnline
gfering‘ 5 ppointment

>4

i T.Dscmsmore ——
& sbouryour =
: bs 9 Felkow doctor
) e
. & Schedulean !
- -
3. Chocse svailable 5 BCets
\ (et e
__________
waagletechin




Advantages of telemedicine Website
® For patients
O Convenient
O Time-efficient
O Mobility medical record
® For providers
O Flexibility
O Increased revenue
O Less operations
Main Modules in Telemedicine Website
® For Patient
O User sign-in
O Doctors search & filters from list of doctors in the clinic
O Video appointment
O Built-in chats
O Payment Gateway
O Video conferencing
O call
® For Doctors:
O Doctor sign-in
O Scheduling (can be done by admin staff)
O In-app messages
O Video conferencing
O call




Website as a Virtual Clinic

In the times of the COVID-19 Crisis the Virtual Clinic, which is the Website of a Doctor, plays
an important role maintaining the norms of the pandemic and yet providing healthcare
services to patients who are not facing life threatening issues.

The Virtual Clinic helps in reaching out to patients and connects to them in the challenging
times by surpassing the barrier of distance and proving healthcare in the comfort of
one’s home. Connecting with Doctors through the Virtual Clinic is the cheapest and most
comfortable way specifically in the times of the pandemic.

The Virtual Clinic in functional 24 by 7 and provides multiple opportunities to advertise
about the specialties and facilities provided at the actual physical clinic.

Virtual Clinic - Website - helps Doctors in providing:

1. Location and working hours of the physical clinic so that the patients can easily locate
the Clinic incase there be a need of meeting the Doctor face to face.

2. Facilities and Specialization provided by the hospital can be provide easily and can be
seen by all across the globe.

3. Opportunities of Global Consultations




4. Frequently asked Questions by the patients can be easily posted on the website to
solve their queries and enhance their loyalty towards the Doctor.

5. Patient reviews can be easily posted on the Virtual Clinic thus increasing the Word of
Mouth advertising

6. Online Appointment, Online Consultation, Online Prescription and Online Billing are a
part of the Virtual Clinic

7. Doctor can publish his success cases so that people become aware of the Expert
Services

8. Single point Patient engagement using Social Tools like — Facebook, Twitter, Instagram

Website creation using Wix.com
1. Browse to https://wix.com/ And Click Get Started.
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2. Go to Sign In and Create your Account.
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3. Wix will ask you some follow up questions to help you to create exactly what site
you're looking for. These questions helps Wix’s ADI builder to create a site.

WiX

= LET'S GET STARTED

We want your Wix experience to
be perfect for your needs. Answer
a few questions to help us get to
know you better.

WiX

— TS GET STaRTED

| want to create a site for

4. From here you’ll have two options:

1. Youcanallow the Wix ADI to create a website for you. All you need to do is answer
some questions, and it’ll make a site for you in just a few minutes, complete
with custom text and images. It’s almost magical how good it is — you should
definitely try it out.

2. Alternatively, you can use the Wix Editor to make a website on your own. For our
learning purposes today, I'll first walk you through using the assistant. (It’s easier,
and you don’t give up any control in the end.)




5. Create a Website using Wix ADI

WX

— v

Let Wix ADI Create a
Website for You

6. Now answer a simple questions and you will get your website ready in just few

What type of site do 2 focter
you want to create?
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7. Based on the type of site it will provide the features which you want in your website. If
you want to add more features like online store, Events, Instagram Feeds, Paid Plans,
Forums, Subscribe Form, Music etc. Press More Features.
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What do you need [
on your new
website?
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8. Answer the next question.

What is your
name or your
practice's name?

# DSy Doshd-

Wix provides you a facility to import images and text from your existing website. So,
if you want to import than fill the details otherwise skip the step.

Do you want to

E it Wetite.
import your images ]
and text?

To import conber, copy and paste yous ke ©
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10. Review and Edit your information.

Review and edit Dr. Jash Doshi
your info e

11. Based on the logo uploaded Wix will give you themes which will used to design your
site. You can easily change them later.

Pick a theme
you like

12. Based on your requirement, it will give you multiple templates, choose any one of it. If
you are not happy with your template, don’t worry you can change the template later

Pick your favorite homepage design )

ntroducing Dr. Jash
Daoshi

ETY



13. Now in next step based on the module selected by you WIX will give you some ready-
made pages, you can choose that pages otherwise that can be included later also.

Add pages to your site D

Trame pages anw taionme for you 15U €N CUBDMIZE Hhem e

sh

14. After adding all the page your website is almost ready and if you want to edit any
content of the website you can just click the content and it will give you editing options.

Dr. Jash Doshi
— Always
There

15. Publish and go live Your website is now ready for publishing. Before you click the
button in the top right corner to publish your first Wix website, you can preview it.

16. Once you hit the “Publish” the website button you will see your domain name appear
in the popup. You can choose to connect your Wix site to your own domain (by pointing
your domain name servers to Wix) or leave it on default.

Choose a domain to publish your site on

The doman you seiect wil be your S1e's ackdress

Use a Fres Wix.com domain

.
T p R ————"

Conect your own custom domain




Click on done button and your website is available.

Congratulations!

S — o

Now here is your website with all the modules and functionalities that you have added in
previous steps. You can see modules like Online Booking, Services, Patient Stories, FAQ's,
Contact, Live Chat etc.
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If you want to create any services than you can add that service using Dashboard ->
Booking Service Section.

CASHBOARD

Dr. Jash Doshi
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Even you can create one to one or one to many services. And following are some settings
that you have to configure while creating a service.
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If you want to create your personalized appointments and Blocked Time than you can
create it with Booking Calendar.

CASHROARD

Here you will get CRM Inbox, you can answer live chat questions from the CRM Inbox.

CASHBGARD:

Dr. Jash Doshi
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How to promote Virtual Clinic?

Digital Marketing

® Digital marketing is the marketing of services or products using digital technologies
mainly on the internet

® As the number of users of social media sites are increasing and their dependency
on social medias for selecting services made it compulsory to market our business
online.

Benefits of Digital Marketing
® Marketing online helps to
O reach your target audience much faster
O stay in touch with your clients
[0 advertise your services
O

manage your brand




How to Market Telemedicine on Your Website

1. Create Effective Messaging to Market

Urgent Care 24/7 Virtual Urgent Care

Connect Now
Carract thiggh oné of these
onEng of WEIERONE QRtong:

What &5 a Virlual Care Visit? o Vi LN Ut Cae 24T

Understandisg : ki ; : + Doweicad oot bo mokle 5
Connavins/ COVID-19 : = i fore (e Py o (ines

g : + (ol LEERADIERL
Conditions. Your Oedine Docter Can Treat

Start Your Yirbual Visit

2. Have a Telemedicine Webpage That Features an FAQ

3. Homepage Banners, Pop-Ups, and Other CTAs

COVID-19 Office Updates

We now offer TeleVisit for current patients.

5 In person

11l 703-858-5885 to schedule an appointment or a televisit

4. Help Patients Decide If Telemedicine Is Right for Them on Your Appointment
Scheduling Page

5. Make Sure Telemedicine Marketing is Part of Your SEO Strategy




Things Require for Website
1. Website Name : Domain Name

2. Website Hosting: disk space - the amount of space available on the server for storing
the content of your site.

3. Database: To store medical record patient
4. Google Play Store Account: To store .Apk file

5. Database: disk space the amount of space available on the server for storing the
medical records of patient.

Parts of a Social Media Strategy

® |dentify Your Target Market

® \Who are your customers?

® \What characteristics do they have?

What age group do they Social Media Marketing

® Learning come from?

® What social media applications are they using?

Create a Profile or Brand

As you create your online profiles, think about your screen name

1. Website Domain Name — http://www.icaim2018.edu

2. Facebook — http://facebook.com/pages/icaim2018

E-mail — admin@icaim2018.edu

Social Media Statistics

Marketers Warm Up to Instagram

% of social media marketers working with the following platforms

208 [ 2019

ol e——— .

o T30
O Pinterest q— 251
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Facebook Statistic

FACEBOOK MONTHLY ACTIVE USERS
JUNE 2017

28

2004 2005 2006 2007 2008 2009 2000 2011 2012 2013 2004 2005 2016 2007

Social Media trends for 2020

Facebook Inc. Dominates the Social Media Landscape
Manthly active users of selected social networks and messaging services worldwide

B Facebookinc. [ Tencent Inc. Other
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Facebook Usage Among Key Demographics
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How to create Facebook
Business Page?

Aside from individuals creating personal profiles and engaging in the Facebook
community, business users can also create a Page for their business or a Group for a
community of users.

Setting Up a Business Page

A Page is similar to a Profile except that it is, by default, public and users can become a
“fan” of your Page without first requiring approval from the Page admins. Creating a Page
is completely free but will require your time to build and maintain.

Stepl: To get started, visit www.facebook.com/pages/create.php (Note: you must be
logged in to create a Page.)You will walk through a simple wizard to create your
Page. As shown in below figure, select the category of the business page which
you are looking for.




Local Busness o Place ‘Company, OIganization of Mstaution Brand of Product

Artst, Band or Pubiic Figure Entertainment Cause wCumrrum

Bl O f==oelela

Step 2: After choosing required category insert page name, category name, address and
phone number to create the business page as shown in the following figure and
you will get your business page.

Local Business or Place

Mumbai, Maharashira
400101

By clicking Get Started, you agree to the
Facebook Pages Terms.

Get Started




Figure: Facebook category create page under local business category
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Step 3: Click on publishing tools option

Step 4: In publishing tool option click on +Create option than create new page post
dialogbox will come

Step 5: In “Create new page post page” you can add post

Step 6: For the target audience selection choose Boost post option of “Create new page
post” page

Step 7: In “Boost Post” option click on Create New Audience

Step 8: Using Create Audience dialog box one can create audience for their business based

on gender, age, locality, interest are and Simultaneously exclude the audience
based on demography, behavior or interest area as shown in following figure
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Step 9: Based on the given detail the boost post require to pay some publishing charges




How to Promote a Page

Now that you’ve built your Page, you need to get some fans. Here are a few ideas to get
you started.

1.

Create an engaging Page. Use applications like the discussion board and YouTube
video box to add more interesting and engaging content to your Page. Give users a
reason to become a fan of your Page and engage with you.

Leverage the viral nature of Facebook — the news feed. The added benefit of creating
an engaging page is that every time a fan engages with your page — from becoming
a fan to posting a comment to attending an event — that activity is published to their
“news feed” which is seen by all of their friends on Facebook. When a user first logs
into Facebook, they see a feed of their friends’ recent activity, so each and every
activity of your fans on your page gets shared with a greater network, giving your
business more visibility.

Draw on your existing network. You most likely already have email subscribers and
blog readers — so make sure they know that they can now become a fan of your
business on Facebook. Consider emailing your opt-in mailing list, including a link to
your page in your email signature, blogging about your Facebook page, and posting a
link or badge to your page on your website or blog.

[Z5)



4. Make your Page publicly searchable. By default, your Page will be public so that it can
get indexed by search engines and give you the opportunity to drive organic search
traffic to your Page. If you don’t notice your page showing up in searches, make
sure you have set it to be publicly indexed and searchable. Go to Edit Page and then
Settings and set your page to be “Published (publicly visible).”

5. Use Facebook Ads for an extra push. Facebook ads allow you to advertise a website or
something on Facebook, including Pages, groups, and events. If you’re familiar with
Google Adwords, the system for building and running ads on Facebook is very similar.
A later section will dive deeper into how to set up and optimize Facebook Ads.

Facebook Groups vs. Pages

In most cases, businesses should create a Page to represent their company on Facebook.
In a few cases, however, it may make sense to create a Facebook group instead or in
addition. The key distinction between groups and pages is that a group is for a community
of people with a common interest, while a page represent a brand or entity of which there
are “fans.” Here are some of the differences in functionality:

How to Advertise on Facebook

Facebook ads allow you to promote your business, get more fans for your business Page,
and drive more leads for your sales team. Facebook ads allow you to advertise a website
or content you manage on Facebook (like a group, Page, or event).

To get started, go to http://www.facebook.com/advertising and click “Create an Ad”.
(Note: you must be logged in to create an ad.) Follow the step-by-step instructions to
create your ad.

First, choose your destination URL. This can be an external website or something you
already on Facebook, such as a Facebook Page, Group, or Event. Enter the title and
description for your ad and choose an image (images are recommended because they
increase click-through rate).
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Figure: ad objective in Ads Manager dialogbox
Step 1: Go to home page and click feature “Create ad”
Step 2: select the ad category as per your objective as shown in the below figure

Step 3: After selecting category select facebook page from which you want to post your
facebook ad

Step 4: select audience for the generated ad
Step 5: select place or demography for right audience
Step 6: payment option for ad promotion

Step 7: promote your ad

Measuring and Analyzing

A key part of any marketing activity is measuring and analyzing the results of your efforts.
Here are a few of the metrics to consider:

1. Reach: Total number of fans, group members, and/or friends.

2. Post Engagement: Level of engagement and number of conversations with potential
and current customers and fans. Face book’s built-in analytics, Insights, lets you track
valuable metrics such as page views, wall posts, discussion threads, and photo views.
Check out the Insights for your page by visiting your page and clicking on “View
Insights” in the left-hand navigation.
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Other analysis like post liked, post viewed, recommendations, action on page etc can be
used for further analysis
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How to create Instagram Business Page

1. Introduction to Instagram

Photo and video sharing site where beautiful images are shared with the user’s
followers. Filters can be added to alter the image and transform the mobile phone
shots into something stunning. Following figure shows the statics about the Instagram
which tells us that it is very powerful medium for business branding and promotions.

INSTAGRAM INSANITY

A2 O ©

400 MILLION | 80 MILLION ' 17,000 2,000

MONTHLY ACTIVE USERS PHOTOS PER DAY LIKES PER SECOND COMMENTS PER SECOND

YOUNG INTERNET USERS ARE INSTAGRAM'S MAIN DEMOGRAPHIC.

Weemen outnumber men in Irnstagram usage

33% KJA

oo — O \ 155% 145%

Figure : Instagram statistics




2. Technical Requirement

Technical requirement for the Instagram is its login profile as well as login profile of
Facebook also.

Setting Up Your Instagram Profile

e Creating your account with Instagram is free and very straightforward. You need to
download the Instagram app on your mobile or tablet (you are unable to create an
account on a computer) and then will be talked through setting up.

e Just like Twitter, choose a username, a good profile picture and write a short bio. This
should all be consistent with your branding, and presence on other social media sites.
It makes sense to use your logo as a profile picture and (if you can) your business
name as your username.

* You can edit your details at any time, so don’t worry if you change your mind later
on down the line. Like with your other social media channels, you may want to make
seasonal changes, or add any accomplishments in your bio.

e Itis similar to Twitter. @ mentions, # hashtags and follows all work in the same way.
Every user has a profile showing all their pictures and the people they follow and are
following as shown in the below figure.
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Figure: Instagran page




What you can do with Instagram?
#1 Share up to 10 photos and videos in one post;

#2 Users can now save content that they love so they can easily access it at a later
time; (Personal & Business)

#3 Users can like each other’s comments on posts;

# 4 You can see how many views your video has had;(Personal & Business)
#5 A tap on a photo ad reveals the call to action; (Business)

#6 News Feed Visibility Shifts With Algorithm;

#7 Introduces Stories; Saved Instagram Stories, 10S only;

#8 Business profiles starting to roll out;

#9 Live Video (Personal & Business).

#10 The ribbon icon on the right-hand side under the CTA is where users can save
content on Instagram.

Building your Instagram brand
4.1 Business Profile

Go to your Instagram app and tap on your profile photo at the bottom right. Next,
tap on the settings wheel icon (Apple) or 3 dots (Android) at the top right. Tap on
the Switch to Business Profile option as shown in the figures below. This option
redirect to the Facebook create page option.

ninagoodwin3 |33

g0 24 196

' Edit your profile

Nina. Goodwin

- ‘__m—'-\

Figure: Three dots at the top right for user profile
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Figure: Business profile option in instagram

4.2 Instagram Create Ads

You can create Instagram ads using ad creation. You’ll create Instagram ads the
same way you create Facebook ads. All you need to do after creating your ad is
make sure that you’ve selected Instagram in the Ad Preview section. However,
there are a few things you’ll need to know before you start creating Instagram
ads.

Create an Instagram Ad

1.
2.

Go to ad creation option of facebook.

Choose an objective from the list. Keep in mind that only the following objectives
will allow you to create ads that will be eligible to appear on Instagram.

o Brand awareness

o Reach

o

Traffic (for clicks to your website or to the app store for your app)

(]

App installs




o Engagement (for post engagement only)
o Video views
o Conversions (for conversions on your website or app)

Note: Some of these objectives may look different when you create an ad. Learn
more about the changes to objectives.

Next to Campaign Name, add a name for your campaign or use the default name
that appears.

Campaign Name @ | My Website Clicks Campaign

In the Audience section, create an audience for your ad. You can choose audience
characteristics such as age, gender, interests and more. Learn about the targeting
options available.

Who do you want your ads to reach? Hedp: Ghoose Your Audience

NEW AUDIENCE

Audience Definition
Locations @  Everyone in this location «

United States /—_\ m&;
@ United States { / o
Specitc Broac
@ include = | Add a country, state Audience Details:
Age ) 1Bw - Bew ) L:“‘Ll:;ﬂmn
Gender 0 n Men  Women ) ?;a-«n
Languages @  Entr o languagn.

Potential Reach: 186,000.000 peogle
Maore Demagraphics =

Intorests @  Soarch interests Browse
Bohaviors @ Search bohavdons Browsa
More Categories @ Crooso o category Browse

Connections @ Add a connection type =

Save this audience

In the Budget & Schedule section, you can choose a budget and set your ad’s
schedule.




Set your budget and schedule

How much do you want to spend? Help: Budgacng & Pricing

Optimize For @ | Post Engagement =

Pricing @ Your bid optin L your Page post. You'l be charged
oach time your ad is served,
*+ Gt the mos: engagements for your post at e Dost price - You'll bo chasged for
impressicns

S0 e AMOUNE & PO BNGAGEMEN! i worth 1 you

How much do you want to spend?

Budget ¢ Lifetime Budget = $350.00 USD

Schedule &
Start  410/2015 F 41:50 PM

End 510/2015 1 11:50 PM

i Pasifis Tike)

‘Your ad will run until Sunday, May 10, 2015.
You'll spend up to $350.00 total.

Optimize For ¢  Clicks to Website ~

Pricing ¢ Your bid will be optimized to get more clicks to your website. Youll be charged each time
your ad iz served.

= Get the most website clicks at the best price - You'll be charged for impressions

Set the amount a elick to your website is werth 1o you

Ad Scheduling ¢ = Run ads all the time

Run ads on a schedule

Ad scheduling only works with lifetime budgets.

If you choose, you can set your optimization and bid options manually. In the
Optimize for Ad Delivery section, you’ll update how you want to optimize your ad.
In the Bid Amount section, you can choose a Manual bid.




How much do you want to spend?

Budget @ | Daily Budget ~ $10.00
$10.00 USD

Schedule @ » FRun my ad set continuously starting today

Set a start and end date

Optimize For @1 | Link Clicks to Website / Pay per Imp i -

Pricing @ You'll be charged each time your ad is senved.
« Get more link clicks at the best price.

Set the bid you're willing to pay per link click.

7. Next to Ad Set Name, add a name for your ad set or use the default name that
appears.

Ad Set Name @) | US- 18+

8. Inthe Format section, choose the type of creative you’d like your ad to include.

How do you want your ad to look?

. - A single image or video in your ads
Show only one image or video a1 a time in your ad. Laann more.
Leam more abous these ad formass in the

" Ads Proguct Guide
..I Multiple images in one ad
Show up to 5 Images et a time at no extra cost. Lesrn more.
What creative would you like to use in your ads?
Select Images Select Video
Upiload your own images, chocss Uphesaied youf e video of choose lrom
images from your Facebook Page or Prisisting videos fom your video

wse images irom the siock image orary.

9. In the Creative section, choose a Facebook Page to represent your business on
Facebook’s News Feed.

10. Below Instagram Account, choose an Instagram account. If you haven’t added an
Instagram account through Business Manager or your business’s Page, click Add
an Account and follow the steps to set up your Instagram account. If you don’t
have an Instagram account, your Facebook Page can be used to represent your
business on Instagram.

11. Fill in the details of your ad like the Headline, Text and Call-to-Action Button.
Click Show Advanced Options for additional creative options. Keep in mind that
creative options may differ based on the ad objective you choose.




12. Below Ad Preview, you’ll see all of the placements your ad will be shown on. By
default, all of the placements will be selected. It's recommended that you run
your ads on Facebook and Instagram at the same time. However, if you'd like
to only show your ads on Instagram, click Remove next to all of the placements
except for Instagram.

What text and links do you want to use? Help: Editing Ads

Connect Facabook Page Ad Praview
Cnoose a FaceDook Fage 10 represent your business n News 1

Feed, Your ad will ini 10 your site, but it will snow as coming from

our Fasebook Page.

~ Deskiop News Feed Remaove
Jasper's Market *
4 ile New: Rem:
a Turn OH Hews Feed Ads Mabile News Feed omove
+ Desktop Right Column Remove

Instagram Account

Using the selected Page o represant your business in your

Instagrarn ad. € + Audience Network Remove

«  Instagram
I—

) Add an Accownt Remove

af Remove IN4Zagram a8 & placemnent

Headline ©

(&) sseporssarton P —

Orgaric and local

Toxt O

The bast produce COMEs oM your own Dackyard.

Show Advanced Options =

13. Once you’ve completed your ad, click Place Order in the bottom-right corner.

Create an Ad

4.3 Top Tips for Instagram Success

e Try to get your business name as your account name;

e Use keywords in your bio;

e Link to your website in your bio;

e Choose good quality pictures that represent your business;

e Use the Hashtags (#) you found during your research — use at least 11 (up to 30).
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